
...Welcome WELCOME!  

To the first of our regular news updates. 

²ƘŀǘΩǎ ƴŜǿ ŀƴŘ ²ƘƻΩǎ ²ƘƻΦ 

 

 

What Have We Been Up To?

 

 

In the last two years, The Media Connection has launched two new divisions, The Brand Connexion and The Mobi 

/ƻƴƴŜŎǘƛƻƴΣ ŀƴŘ ǊŜǎǘǊǳŎǘǳǊŜŘ ǘƘŜ ŎƻƳǇŀƴȅ ǘƻ ŜƴǎǳǊŜ ŜǾŜƴ ŦǳǊǘƘŜǊ ǊŜǇǊŜǎŜƴǘŀǘƛƻƴ ŀƴŘ ǇǊƻƳƻǘƛƻƴ ƻŦ {ƻǳǘƘ !ŦǊƛŎŀΩǎ 

ŎƻƳƳǳƴƛǘȅ ǊŀŘƛƻ ǎǘŀǘƛƻƴǎ ŀǎ ŀ ŎƘƻǎŜƴ ƳŜŘƛǳƳ ǘƻ ǊŜŀŎƘ ƴƛŎƘŜ ƳŀǊƪŜǘǎ ŀƴŘ ōǊŀƴŘǎΩ ŘŜǎƛǊŜŘ [{a ƎǊƻǳǇǎΦ 

ά¢ƘŜ August 2011 RAMS release stated that community radio has 8 200 000 national listeners, representing 22% of the 

total radio-listening population. If one considers that this equates to 22% of the buying population, with expendable 

income, and that they make daily choices with ǊŜƎŀǊŘǎ ǘƻ ǾŀǊƛƻǳǎ ǇǊƻŘǳŎǘǎΣ ƛǘΩǎ ŀ ǾŜǊȅ ƭŀǊƎŜ ǘŀǊƎŜǘ ŀǳŘƛŜƴŎŜ ǘƻ Ƴƛǎǎ ƻǳǘ 

ƻƴΣέ ǎŀȅǎ WǳŘȅ aƛƭƴŜΣ 5ƛǊŜŎǘƻǊ ƻŦ ¢ƘŜ aŜŘƛŀ /ƻƴƴŜŎǘƛƻƴΦ 

/ƻƳƳǳƴƛǘȅ ǊŀŘƛƻ ǎǇŜŀƪǎ ǘƻ ƛǘǎ ŎƻƳƳǳƴƛǘȅ ƛƴ ǘƘŜƛǊ ƴŀǘƛǾŜ ƭŀƴƎǳŀƎŜΦ !ŘŘŜŘ ǘƻ ǘƘƛǎΣ ƛǎ ǘƘŀǘ ōŜŎŀǳǎŜ ŜŀŎƘ ǎǘŀǘƛƻƴΩǎ 

footprint is fairly small in comparison to national stations, they tend to speak directly to the language groups within the 

geographical area of the station. This cancels out ŀ ƭƻǘ ƻŦ ΨǿŀǎǘŀƎŜΩ ǿƛǘƘ ǊŜƎŀǊŘ to consumers hearing the advert ς which 

may be totally irrelevant to them ς because of either language or geographical barriers. 

ά/ƻƳƳǳƴƛǘȅ wŀŘƛƻ ƛǎ ǎƻƭŘ ƻƴ ǘƘŜ ǇǊŜƳƛǎŜ ǘƘŀǘ ǿŜ ŀǊŜ ŜƴƎŀƎƛƴƎ ǿƛǘƘ ƭƻŎŀƭ ǇŜƻǇƭŜΣ ǿƛǘƘƛƴ ǘƘŜ ƭƻŎŀƭ ŀǊŜŀΣ ōȅ ǳǎƛƴƎ ǘƘŜƛǊ 

individual languages. This enables the advertiser to speak directly to the people they want to target, without having to 

ŎƻǾŜǊ ŀŘŘƛǘƛƻƴŀƭ ŀǊŜŀǎΦ ¢ŀǊƎŜǘ ƳŀǊƪŜǘƛƴƎ ƛǎ ǘƘǳǎ ǾŜǊȅ ŜŎƻƴƻƳƛŎŀƭ ŀƴŘ ŜŦŦŜŎǘƛǾŜΣέ ǎŀȅǎ wŀŎƘŜƭƭŜ WŀǉǳŜǎΣ {ŀƭŜǎ aŀƴŀƎŜǊ ƻŦ 

The Media Connection. 

ά²Ŝ ŀƭǎƻ ƘŀǾŜ ǘƘŜ ŜȄŀŎǘ [{a ŘŜƳƻƎǊŀǇƘƛŎǎ ƻŦ ƻǳǊ ŎƻƳƳǳƴƛǘȅ ǊŀŘƛƻ ǎǘŀǘƛƻƴǎΩ ƭƛǎǘŜƴŜǊǎΦ ¢Ƙƛǎ ŜƴŀōƭŜǎ ǳǎ ǘƻ ǎǇŜŎƛŦƛŎŀƭƭȅ 

ǘŀǊƎŜǘ ŀ ŎŀƳǇŀƛƎƴ ŦƻǊ ŀ ōǊŀƴŘ ƘƻǇƛƴƎ ǘƻ ǊŜŀŎƘ ŀƴȅ [{a ŎŀǘŜƎƻǊȅ ŦǊƻƳ м ǘƻ мл ŀƴŘ ŀōƻǾŜΣέ ǎƘŜ ŀŘŘǎΦ 

DŀǳǘŜƴƎΩǎ ōŀǎƪŜǘ ƻŦ ŎƻƳƳǳƴƛǘȅ ǊŀŘƛƻ ǎǘŀǘƛƻƴǎ ŀƭƻƴŜ ǿƻǳƭŘ ŀǾŜǊŀƎŜ ǘƘŜ ŀŘǾŜǊǘƛǎŜǊ ŀ Ŏƻǎǘ ǇŜǊ ƘŜŀŘ ƻŦ ŀ ƳŜǊŜ R0.024c per 

listener (1 369 ллл ƭƛǎǘŜƴŜǊǎύΦ ά¢Ƙƛǎ ƛǎ ǾŜǊȅ ƛƳǇǊŜǎǎƛǾŜ ŎƻƴǎƛŘŜǊƛƴƎ ǘƘŀǘ ŀŘǾŜǊǘƛǎŜǊǎ Ŏŀƴ ǊŜŀŎƘ a highly focussed market 

and that their reach accuracy are a lot more cost-ŜŦŦƛŎƛŜƴǘ ŀƴŘ ŜŦŦŜŎǘƛǾŜΣέ ǎŀȅǎ aƛƭƴŜΦ 



²ƘŀǘΩǎ ƳƻǊŜΣ ŎƻƳƳǳƴƛǘȅ ǊŀŘƛƻ ƴƻǿ ƻŦfers a broader advertising platform to the marketer or advertiser. The Media 

Connection together with its divisions, The Brand Connexion and The Mobi Connection, are bridging local radio 

campaigns with brand activations and digital media. 

 

 

The Media Connection offers brands the opportunity to make use of its central 

broadcasting studio, equipped with satellite broadcasting equipment. 

άhǳǊ ŎƭƛŜƴǘǎ ŀǊŜ ŀōƭŜ ǘƻ ǊŜŀŎƘ ŀ ǾŜǊȅ ƭŀǊƎŜ ƴǳƳōŜǊ ƻŦ ŎƻƳƳǳƴƛǘȅ ǊŀŘƛƻ ǎǘŀǘƛƻƴ 

listeners, with one brƻŀŘŎŀǎǘΣέ ŜȄǇƭŀƛƴǎ WŀǉǳŜǎΦ ά¢ƘŜ ǎǘŀǘƛƻƴǎ ŀŎŎŜǇǘ ǘƘŜ ƭƛǾŜ ŦŜŜŘ 

and are instantly on air and broadcasting to their own community. This is 

extremely effective for competitions and national campaigns looking for a call-in 

ŜƭŜƳŜƴǘΦέ 

As consumers are more cautious and savvy following the economic recession, 

advertisers have to make sure that they target the correct audience, in their own 

ƭŀƴƎǳŀƎŜΦ ά²Ŝ ŀǊŜ ŀōƭŜ ǘƻ ƻŦŦŜǊ ŀŘǾŜǊǘƛǎŜǊǎ ŀƴŘ ǘƘŜƛǊ ōǊŀƴŘǎ ƴǳƳŜǊƻǳǎ ŜƴƎŀƎƛƴƎ 

and interactive campaigns. We have just enjoyed a successful run with one of 

{!Ωǎ ƭŜŀŘƛƴƎ ōŀƴƪǎΣέ ǎŀȅǎ WŀǉǳŜǎΦ ά{ƘƛŦǘǎ ƛƴ ǘƘŜ ŎƻƴǎǳƳŜǊ ƭŀƴŘǎŎŀǇŜ ƳŜŀƴ ǘƘŀǘ 

they are looking for different kinds of opportunities. This is an untapped area 

ǘƘŀǘ ǿŜ ŀǊŜ ǎǘŜŀŘƛƭȅ ƎǊƻǿƛƴƎΦέ 

The outdated perception that community ǊŀŘƛƻ ƛǎƴΩǘ ŜŦŦŜŎǘƛǾŜ ǿƘŜƴ ƛǘ ŎƻƳŜǎ ǘƻ 

reaching consumers and increasing sales will leave many media buyers and their 

ŎƭƛŜƴǘǎ ōŜƘƛƴŘΣ ƛŦ ǘƘŜȅ ŘƻƴΩǘ ǎǘŀǊǘ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ǾŀƭǳŜ ƻŦ ŀ ƳŜŘƛǳƳ ǘƘŀǘ 

speaks directly to the consumers they are trying to reach. 

 

 

άaŀǊƪŜǘŜǊǎ ŀƴŘ ǘƘŜƛǊ ŀŘ ŀƎŜƴŎƛŜǎ ƴŜŜŘ ǘƻ ǘŀƪŜ ŀ ǎǘǊŀǘŜƎƛŎ ŀǇǇǊƻŀŎƘ ǘƻ ǘƘŜ ǳǎŜ ƻŦ ƳƻōƛƭŜ ƳŀǊƪŜǘƛƴƎΣέ ǎŀȅǎ Judy Milne. 

Advertising on a radio station Mobi site can extend the life of a radio ad campaign far beyond what any radio can do. 

A well thought out radio campaign on community radio that drives listeners to the station Mobi site, where they can 

then interact with a brand, creates a visual experience of that campaign. A call to action via an SMS number or click 

through banner onto a well designed landing page can result in greater response to that campaign, in a measurable way, 

ŀƭƭƻǿƛƴƎ ƳŀǊƪŜǘŜǊǎ ǘƻ Ǝŀƛƴ ŦŜŜŘōŀŎƪ ŦǊƻƳ ǘƘŜƛǊ ŎƻƴǎǳƳŜǊǎΣ ŀƴŘ ŜŘǳŎŀǘƛƴƎ ǘƘŜ ōǊŀƴŘ ŀōƻǳǘ ǘƘŜƛǊ ŎƻƴǎǳƳŜǊǎΩ ƴŜŜŘǎΦ 

In addition, the fact that listeners can browse the radio station Mobi site at their own leisure, while not necessarily 

listening to the radio, makes the combination of radio and mobile a powerful marketing space for any brand. Mobi sites 

are accessible from any device that has web access. 



It would be short-sighted to assume that community radio listeners do not have access to cell phones or the desire to 

keep up with current trends with regard to internet activity on their phones. For more rural stations, this is an excellent 

way to keep listeners educated and in touch. Research also proves that in even in the most rural areas in South Africa, 

there is cell phone and internet activity. Latest figures indicate that the growth of smart phones in South Africa 

represents 1с҈ ƻŦ ǘƻǘŀƭ ƳŀǊƪŜǘΦ ά!ŎŎƻǊŘƛƴƎ ǘƻ !at{Σ рл҈ ƻŦ ŀƭƭ ƴŜǿ ǿƻǊƭŘǿƛŘŜ ƛƴǘŜǊƴŜǘ ŎƻƴƴŜŎǘƛƻƴǎ ƛƴ нллф ŎŀƳŜ ŦǊƻƳ 

mobile. This is why we are positioning our offerings where we know that consumers will have to access to our 

ŀŘǾŜǊǘƛǎŜǊǎ ŀƴŘ ǾƛŎŜ ǾŜǊǎŀΣέ ŀŘŘǎ aƛƭƴŜΦ 

ThŜ aƻōƛ /ƻƴƴŜŎǘƛƻƴ ŀƭǎƻ ŦŀŎƛƭƛǘŀǘŜǎ aa{ ŎŀƳǇŀƛƎƴǎΣ ƳƻōƛƭŜ ōǳǎƛƴŜǎǎ ƛƴǘŜƭƭƛƎŜƴŎŜ ŀƴŘ ōǳƭƪ ƳŜǎǎŀƎƛƴƎΦ ά¢Ƙƛǎ ǊŜǎǳƭǘǎ ƛƴ 

increased brand awareness and message uptake by targeting consumers on a personal, immediate and direct level 

rather than randomly trying to ŎƻƳƳǳƴƛŎŀǘŜ ǘƻ ŀ ƴŀƳŜƭŜǎǎ ŀƴŘ ŦŀŎŜƭŜǎǎ ŀǳŘƛŜƴŎŜΣέ ǎŀȅǎ ƳŀƴŀƎŜǊ 5ŜōǊŀ ²ƛƭƭƛŀƳǎΦ 

 

 

ά²Ŝ ƭŀǳƴŎƘŜŘ ƻǳǊ ƛ.ǳȊȊ ƻŦŦŜǊƛƴƎ ƛƴ CŜōǊǳŀǊȅ нлммΣ ŜƴŀōƭƛƴƎ ŎƻƳƳǳƴƛǘȅ ǊŀŘƛƻ ǇǊŜǎŜƴǘŜǊǎ ŀƭƭ ƻǾŜǊ ǘƘŜ ŎƻǳƴǘǊȅ ǘƻ ƛƴǘŜǊŀŎǘ 

live with listeners on a comment/completion/voting line, which has 

allowed us to collect a viable database of cell phone numbers for our 

clients. To date, we already have more than 75 000 registered users. 

We also know where they live, where they shop and how they spend 

their disposable income. This represents a range of target markets 

Ƨǳǎǘ ǿŀƛǘƛƴƎ ǘƻ ōŜ ǘŀǇǇŜŘΣέ ǎŀȅǎ aƛƭƴŜΦ 

We are all about calling listeners to action and giving them a reason 

ǘƻ Ǝƻ ŀƴŘ Ǿƛǎƛǘ ƻǳǊ ŎƭƛŜƴǘǎΩ aƻōƛ ǎƛǘŜǎΦ ά¢ƘŜ ƳƻǊŜ ƭƛǎǘŜƴŜǊǎ ŜƴǘŜǊ 

competitions, they more profiling we are able to do. This creates 

loyal consumers and touch-Ǉƻƛƴǘǎ ŦƻǊ ōǊŀƴŘǎΣέ ǎƘŜ ŀŘŘǎΦ 

The Brand Connexion provides marketers with extra mileage in the 

community radio sphere with branded vehicles that take the on-air 

ƳŜǎǎŀƎŜ ŘƛǊŜŎǘƭȅ ǘƻ ǘƘŜ ŎƻƴǎǳƳŜǊΩǎ ŘƻƻǊΦ ά[ƛǾŜ ƳǳǎƛŎΣ ŜƴǘŜǊǘŀƛƴŜǊǎ 

ŀƴŘ ǇƻǇǳƭŀǊ 5WΩǎ ŎǊƻǎǎ ƭƛǾŜ ǘƻ ŎƻƳƳǳƴƛǘȅ ǊŀŘƛƻ ǎǘŀǘƛƻƴΣ ǿƘƛƭǎǘ ŀƴ ƻƴ-

the-ground promotion captures consumer attention in taxi ranks, and 

ƭƻŎŀƭ ǎƘƻǇǇƛƴƎ Ƴŀƭƭǎ ŦƻǊ ŜȄŀƳǇƭŜΣέ says Manager, Simon Milne. 

The Brand Connexion also facilitates vehicle wrapping and corporate 

gifting. 

 

 

 

 



 

 

 

What Are the Stations Up To?

 

PUKfm applies research results 

PUKfm recently underwent a few programming changes, 

applying the results of the research undertaken in March 

2011. This research is done in the form of a survey, sent to all 

the students on the North-West University 

Potchefstroom Campus. Approximately 1800 

students took part in the survey and some 

interesting results came to the foreground.   

PUKfm conducts this research every two years to ensure the correct material and programming for each and every 

ƭƛǎǘŜƴŜǊΦ !ƳƻǊŞ ¢ǊǳǘŜǊΣ {ǘŀǘƛƻƴ aŀƴŀƎŜǊ ƻŦ t¦YŦƳ ōŜƭƛŜǾŜǎ ǘƘƛǎ ǊŜǎŜŀǊŎƘ ƛǎ ǾŜǊȅ ƛƳǇƻǊǘŀƴǘΦ ά¢Ƙƛǎ ǊŜǎŜŀǊŎƘ ƛǎ ǾŜǊȅ 

important to PUKfm, since we still need to grow and develop more every day. We need to find out exactly who our 

ƭƛǎǘŜƴŜǊǎ ŀǊŜ ŀƴŘ ǿƘŀǘ ǘƘŜȅ ǿŀƴǘ ǘƻ ƘŜŀǊ ǎƻ ǘƘŀǘ ǿŜ Ŏŀƴ ŀŘƧǳǎǘ ƻǳǊ ǇǊƻƎǊŀƳƳƛƴƎ ŜȄŀŎǘƭȅ ǘƻ ǘƘŜƛǊ ƴŜŜŘǎΦέ ¸ƻǳ Ŏŀƴ ŎƭŜŀǊƭȅ 

see this method works, as PUKfm listeners grew from 15 000 to 18 000 from 2009 to 2011 (taking into consideration 

that PUKfm only broadcasts in a radius of 15km in Potchefstroom).  

¢ƘŜ ƎŀǇ ōŜǘǿŜŜƴ ǘƘŜ ǎǘǳŘŜƴǘǎΩ ŦŀǾƻǳǊƛǘŜ ǊŀŘƛƻ ǎǘŀǘƛƻƴ ŀƴŘ t¦YŦƳ ŘŜŎǊŜŀǎŜŘ ƛƴ ŎƻƳǇŀǊƛǎƻƴ ǿƛǘƘ ǘƘŜ ǊŜǎǳƭǘǎ ƻŦ ǊŜǎŜŀǊŎƘ 

done in 2009. One aspect that clearly is well executed is the music genre, since this did not need to change. The results 

show that Pop, Afrikaans and Rock music are still the top genres for most listeners.  40% of those who participated in the 

survey said they ƘŜŀǊŘ ŀōƻǳǘ t¦YŦƳ Ƴƻǎǘƭȅ ǘƘŀƴƪǎ ǘƻ Ǿƛǎǳŀƭ ƳŀǊƪŜǘƛƴƎ ƻƴ ŎŀƳǇǳǎ ŀƴŘ ōȅ ǿƻǊŘ ƻŦ ƳƻǳǘƘΦ  t¦YŦƳΩǎ 

involvement with MK was also under the top three of where people had seen or heard about PUKfm. 

The research revealed that students would prefer different times for certain programming. The Top 30 Local charts 

moved to Wednesday evenings and the Top 40 International charts are now on Fridays. A news bulletin at 06h00 instead 

of 08h00 and a few changes to the language of certain bulletins were proven favourable. This could possibly be due to 

ŜŀǊƭƛŜǊ Ŏƭŀǎǎ ǘƛƳŜǎ ǎŎƘŜŘǳƭŜŘ ŀǘ ǘƘŜ ¦ƴƛǾŜǊǎƛǘȅΩǎ tƻǘŎƘŜŦǎǘǊƻƻƳ /ŀƳǇǳǎΦ LƴǘŜǊŜǎǘƛƴƎ ŜƴƻǳƎƘΣ ǘƘŜ ǊŜǎŜŀǊŎƘ ǇƻƛƴǘŜŘ ƻǳǘ 

that the type of news listeners want to hear is campus, national and entertainment news. This clearly points out that 

t¦YŦƳΩǎ ƭƛǎǘŜƴŜǊǎ ŀǊŜ ǿŜƭƭ ƛƴŦƻǊƳŜŘ ŀƴŘ ƛƴǘŜǊŜǎǘŜŘ ŀōƻǳǘ ǿƘŀǘΩǎ ƎƻƛƴƎ ƻƴ ƛƴ ǘƘŜƛǊ ƛƳƳŜŘƛŀǘŜ ǎǳǊǊƻǳƴŘƛƴƎǎΣ ōǳǘ ŀƭǎƻ 

enjoy the lighter side of news.  

These changes have been applied from 2 May 2011 and you can be sure to expect an even happier group of listeners. 

 

 



DO YOUR ROCK ƛǎ ƻƴŜ ƻŦ ǘƘŜ 9ŀǎǘŜǊƴ /ŀǇŜΩǎ ƭŀǘŜǎǘ ϧ 

most successful music competitions. 

The competition was first launched in 2009, by 

Kingfisher FM, to attract entries from musicians with 

original music which they perform themselves. 

The 2009 competition attracted almost 50 entries.  

The 2010 competition was an even greater success, 

attracting an audience of almost 1000 people to the live 

performance. 

Both years produced an opportunity for exceptional talent to be developed as musicians. 

An entry form with information on the artist/group accompanied by a photograph, the lyrics of the song & 

recording thereof and a R150 entry fee constitutes an entry. 

The competition is promoted by Kingfisher FM, across all shows and online, as well as in publications such as 

Best of the Bay. 

Entries opened on 29/08/2011and entries close on 28/10/2011. 

 

After entries close they sifted & entries which really do not meet expected standards fall out immediately. 

The remaining entries are played on Kingfisher FM.  Interviews are done with entrants and listener involvement 

is solicited, towards choosing 10 finalists. 

The 10 finalists will be announced on 04/11/2011. 

During the next two weeks the finalists are interviewed, their music is playlisted & more listener response is 

solicited, leading up to the LIVE PERFORMANCE of 18/11/2011. 

The winner is announced live on-air on 22/11/2011. 

The winner performs live on national TV on 1G, an Urban Brew Channel on DsTV 

 

 

 



MECHANICS 

 

DO YOUR ROCK runs for a full 16 week period, from 01/08/2010 to 22/11/2010, with flow over into December 

as the competition winner is interviewed and his/her/their music is play listed. 

PRE-PUBLICITY 

August  is pre-ǇǳōƭƛŎƛǘȅ ƳƻƴǘƘΣ ŀƭŜǊǘƛƴƎ ƳǳǎƛŎƛŀƴǎ ƻŦ ǘƘŜ ǳǇŎƻƳƛƴƎ ŎƻƳǇŜǘƛǘƛƻƴ ϧ ǘƘŜ ȅŜŀǊΩǎ ŘŀǘŜǎΦ 

PǊƻƳƻǘƛƻƴ ƛǎ ΨŀƴŎƘƻǊŜŘΩ ƻƴ ǘƘŜ Řŀƛƭȅ tŀȄǘƻƴ tƻǿŜǊ 5ǊƛǾŜΣ ōǳǘ Ǌǳƴ ǘƘǊƻǳƎƘƻǳǘ ŀƭƭ ǎƘƻǿǎ ōŜǘǿŜŜƴ лсƘлл ŀƴŘ 

21h00. 

During the pre-publicity period daily radio ads, speed liners & interviews are scheduled. 

ENTRY DRIVE: 29/08 to 28/10 

September & October are the two months in which entries are solicited. 

During this period daily radio ads, speed liners & interviews are scheduled. 

¢ƘŜ ƳǳǎƛŎ ƻŦ ǇǊŜǾƛƻǳǎ ȅŜŀǊΩǎ ŜƴǘǊƛŜǎ ϧ ǿƛƴƴŜǊǎ ŀǊŜ ǇƭŀȅŜŘ ƻƴ-ŀƛǊ ϧ ƛƴǘŜǊǾƛŜǿǎ ŀǊŜ ŘƻƴŜ ǿƛǘƘ ǇǊŜǾƛƻǳǎ ȅŜŀǊΩǎ 

winners about their experience & what opportunities opened up for them. 

tǊƻƳƻǘƛƻƴ ƛǎ ΨŀƴŎƘƻǊŜŘΩ ƻƴ ǘƘŜ Řŀƛƭȅ tŀȄǘƻƴ tƻǿŜǊ 5ǊƛǾŜΣ ōǳǘ Ǌǳƴ ǘƘǊƻǳƎƘƻǳǘ ŀƭƭ ǎƘƻǿǎ ōŜǘǿŜŜƴ лсƘлл ŀƴŘ 

21h00. 

tǊƻƳƻǘƛƻƴ ƛǎ ŀƭǎƻ ŘƻƴŜ ƻƴ мDΩǎ ŜǾŜƴǘǎ ōƻŀǊŘ ŀƴŘ ƳŜƴǘƛƻƴǎ ƻƴ мD ƭƛǾŜ ό¢ƘǳǊǎŘŀȅǎ муƘмрύ 

FINAL PHASE: 29/10 to 22/11 

November is the judging period with high frequency listener interaction, leading up to the finals of 18/11. 

tǊƻƳƻǘƛƻƴ ǊŜƳŀƛƴǎ ΨŀƴŎƘƻǊŜŘΩ ƻƴ ǘƘŜ Řŀƛƭȅ tŀȄǘƻƴ tƻǿŜǊ 5ǊƛǾŜΣ ōǳǘ Ǌǳƴ ǘƘǊƻǳƎƘƻǳǘ ŀƭƭ ǎƘƻǿǎ ōŜǘǿŜŜƴ лсƘлл 

and 21h00. 

Daily radio ads, speed liners & interviews are scheduled. 

Entries are play listed ϧ ƭƛǎǘŜƴŜǊ ΨǾƻǘƛƴƎΩ ƛǎ ŜƴŎƻǳǊŀƎŜŘΦ 

¢ƘŜ [L±9 t9wChwa!b/9 ƛǎ ΨǎƛƳǳƭŎŀǎǘΩΦ 

Anticipation builds-up to the announcement of the winner on 22/11. 

Cƭƻǿ ƻǾŜǊ ŀǘǘŜƴǘƛƻƴ ŎƻƳŜǎ ƛƴ ǘƘŜ ǿŀƪŜ ƻŦ ǘƘŜ ǿƛƴƴŜǊΩǎ announcement as people want to get to know the 

winners & the top-оΩǎ ƳǳǎƛŎ ƛǎ play listed on Kingfisher FM. 

The winners perform on national TV on 1G live (+/- 24 minutes) at the end of November 2011. 

 

 



PROMOTION VALUE 

 

 

Pre-publicity       R110 000.00 

Entry Drive       R160 000.00 

Final Phase       R105 000.00 

Weekend-Post & The Herald (EC Newspaper Print)  R150 000.00 

1G events board (National TV)     R  91 000.00 

мD [ƛǾŜ ǿƛƴƴŜǊΩǎ ǇŜǊŦƻǊƳŀƴŎŜ όbŀǘƛƻƴŀƭ ¢±ύ   R120 000.00 

Website & Social Media Exposure    R   24 000.00 

TOTAL VALUE        R760 000.00   

  

SPONSOR OPPORTUNITIES
 

* In red is still available 

NAMING RIGHTS 

(Your Company Name) Do You Rock     R80 000.00 

 

PRIZE SPONSORS 

Professional Recording (minimum 3-tracks)    Drop & Roll Productions 

Duplicatioƴ όƳƛƴƛƳǳƳ олл /5Ωǎύ     product 

Website & CD Cover Designs      Media Axis 

Photo Shoot (winner & event)      Ad Hoc Productions 

Clothing & Accessories for winner     product 

Music Video (single, in studio)      Rooftop Productions 

 

LIVE PERFORMANCE SPONSORS 

Sound & Technical       CŀǘƘŜǊΩǎ IƻǳǎŜ 



Venue         CŀǘƘŜǊΩǎ IƻǳǎŜ 

Catering        product 

Print & Promotional Items (T-Shirts, Posters, Banners, Vote Card)  product 

 

1G PERFORMANCE 

Return Flights  PE-JHB 

Accomodation  & meals in JHB (2 days) 

 

 

 

 

October is a busy month for Radio Wave.  We will be having a Halloween 

Outside Broadcast at Maerua  Mall.  We encourage listeners to dress up in 

costumes and spend the morning Trick or Treating around the Mall.  This 

was a very popular event over the  last 2 years and Maerua Mall looked like 

the set of a horror movie. 

We will also be taking part in the Breast Cancer Walk.  Each year we enter a 

team to support this cause.  We promote the event on air and on the day we 

play music at the start and end points. 

Noǘ ƻƴƭȅ Řƻ ǿŜ ǎǳǇǇƻǊǘ ǘƘŜ /ŀƴŎŜǊ !ǎǎƻŎƛŀǘƛƻƴ ǿƛǘƘ ǘƘŜ .ǊŜŀǎǘ /ŀƴŎŜǊ ²ŀƭƪ ōǳǘ ǿŜ ŀƭǎƻ Ƙƻǎǘ ŀƴ ŜǾŜƴǘ ŎŀƭƭŜŘ ά¢ƘŜ .ƭŀŎƪ 

.Ǌŀ 9ǾŜƴǘέ  This event is aimed at women.  Companies buy a table which includes a formal dinner and entertainment.  

Each table has a theme, according to whatever the company / business decides on.  They will then design a bra around 

that theme which gets modeled and auctioned off on the evening, again all proceeds are donated to the Cancer 

Association for Breast Cancer Awareness. 

We will also ōŜ ǇǊƻƳƻǘƛƴƎ ά.ƻƻǘ hǳǘ /ŀƴŎŜǊέ ǿƘŜǊŜ ǿŜ ǿƛƭƭ ǇǊƻƳƻǘŜ ǘƘŜ ǎŀƭŜ ƻŦ ŘƛŦŦŜǊŜƴǘ ŎƻƭƻǳǊŜŘ ǎƘƻŜ ƭŀŎŜǎΣ ŀƎŀƛƴ ŀƭƭ 

proceeds go to the Cancer Association. 

In November we will be the Media Partner for the Namibia River Challenge, hosted by Madam Pohamba.  This event 

takes part in the North of Namibia in the Kavango River.  A total of 25 teams will be taking part, including Radiowave, in 

motorized rubber ducks.  Teams will be given challenges and all proceeds go to Aids orphans in Namibia. 

 

From FRESH FM: 

Fresh Fm 102.9 has built up a reputation for playing the latest and most exciting music available.    In recent 

years the genre of house music has taken over popular youth culture in Namibia.    These individuals being our 

target market needed a dedicated house segment on radio.  

 
 



CǊŜǎƘ CƳ ŎŀƳŜ ǳǇ ǿƛǘƘ ǘƘŜ CǊŜǎƘ CƳ άaƛȄ Ϫ сέ 

which airs every weekday at 18h00.   Five 

different DJs are mixing the hottest house tracks. 

   ¢ƘŜ άaƛȄ Ϫ сέ ƘŀŘ ŜȄǇƭƻŘŜŘ ƛƴǘƻ ŀ ƳƻǾŜƳŜƴǘ 

of gigantic proportions to the point where the 

listeners wanted to see and meet these 5 

talented individuals.   On Saturday 30 July 2011 

CǊŜǎƘ CƳ ƻǊƎŀƴƛǎŜŘ ŀƴŘ ƘƻǎǘŜŘ ƻǳǊ ǾŜǊȅ ŦƛǊǎǘ άaƛȄ Ϫ сέ .ŀǎƘ ŀǘ ǘƘŜ DƻǊŜŀƴƎŀō ŘŀƳ ς an event that has been 

billed as the party of this year.  

With the success of the first Bash, FǊŜǎƘ CƳ ǘƻƻƪ ǘƘŜ άaƛȄ Ϫ сέ 5Ƨǎ ǘƻ hƴƎǿŜŘƛǾŀ ƛƴ ǘƘŜ bƻǊǘƘ ŀǘ [ŀōƛƴƻϥǎ 

ǿƘŜǊŜ CǊŜǎƘ CƳ ƻƴŎŜ ŀƎŀƛƴ ǇǊƻǾŜŘ ƛǘǎ ŎǊƻǿŘ ŘǊŀǿƛƴƎ ǇƻǿŜǊ ŀƴŘ ǘƘŜ ǇƻǇǳƭŀǊƛǘȅ ƻŦ ǘƘŜ άaƛȄ Ϫ сέ {ŜƎƳŜƴǘΦ   

Numerous people from the Coast who witnessed the party in the North have requested Fresh Fm to come and 

give them  the same entertainment regardless of whether we broadcast there or not as some actually tune 

into the mix via the internet having heard through the grapevine. 

 

From OMULUNGA  RADIO: 

We are presently at the Ongwediva Trade Fair 

drawing huge numbers to our OB van.    Companies 

are rebooking live Interviews because of the success 

of the first ones. 

Coming up is the unusually popular Omulunga 

Annual Gospel Concert on 1 October 2011 in Oshakati.    In its 4th year, this Concert is just getting bigger and 

better.    A venue for Gospel Choirs from all over Namibia. 

Omulunga  ǿƛƭƭ ƘŀǾŜ ƛǘΩǎ [ƛǎǘŜƴŜǊǎϥ !ǇǇǊŜŎƛŀǘƛƻƴ tŀǊǘȅ ŀǘ ǘƘŜ ŜƴŘ ƻŦ bƻǾŜƳōŜǊ ŀǘ DƻǊŜŀƴƎŀō 5ŀƳ ƛƴ 

Windhoek.    LǘΩǎ ŀ aŜŜǘ ŀƴŘ DǊŜŜǘ ŎƻƴŎŜǇǘ ǘƘŀǘ Ƙŀǎ ǇǊƻǾŜƴ ǳƴƛǉǳŜ ŀƴŘ ǾŜry popular. 

From KUDU fm: 

Kudu fm has had most of your Namibian Rugby World Cup 

players into the studio on various days for interviews and 

introduction to the public.    They rewarded us with an 

autographed rugby jersey that we are using for a competition. 

IƻƳŜŎƻƴƻƳƛȄ ƛǎ ǎǇƻƴǎƻǊƛƴƎ ǘƘŜ άtǊŜŘƛŎǘ ǘƘŜ {ŎƻǊŜέ ŎƻƳǇŜǘƛǘƛƻƴ on 

selected Rugby World Cup games per week with a handsome voucher. 

BMW Namibia is reporting excellent sales from the 2 branded BMWs given to Kudu fm for 3 months.    The 

term has just been extended for another 3 months. 

The Swakopmund Hotel Resort and Casino has already booked Kudu fm for the whole of December 2011 in 

Swakopmund. 



 

Chai FM 

1 Nov - 101.9 Hits of Summer - A countdown of the best music that the 

community votes onto a chart. The entire voting list is compiled and then played 

out on a specially dedicated Sunday. Of interest to music companies, concert 

organisers, musical festivals  

 

15 Nov - Holidays and Travel for Life - A two week "Audio expo" on all things travel: airlines, destinations, hotels, travel 

services, luggage, visa's, travel tips (local and international), All things travel etc  

 

25 November - 16 Days of Activism for No violence against women and children - looking at what this really means. 

Guests. Specialists, human stories. Opportunity for companies supporting the campaign.  

 

27 November - International Summit on Climate Change ς Chai FM will be a delegate and take our listeners inside the 

debates and deliberations. The focus is on green intelligence, companies involved in energy saving and environmental 

friendly services.  

 

December - Chanukah - the Jewish Festival of Lights Lasts 8 days. On air campaign involves OB's and live broadcasts, 

crossings to venues where community are gathering to light candles together. 

 

 

Eldos FM is a station that works hard to 

engage and to improve and to be the best. 

The program line up is top notch and this is 

evident by the large and loyal listenership 

they have. 

 

Eldos FM is behind and a part of much that 

is COOL and HAPPENING. The EƭŘƻΩǎ WŀȊȊ 

Festival which was a massive success with a 

HUGE local turn out and people from all 

around to watch the local and international artists show off their talents.   The 1st Annual Eldos Film and Documentary 

Festival coming up is going to be spectacular!! Eldos is community driven, and is about development, betterment and 

growth. Check them out at www.eldosfm.co.za and listen to them live. You will not be disappointed! 

 

 

http://www.eldosfm.co.za/


 

 

Whoõs New?

 

 

The Media Connection welcomes four new stations to our family. Among the new station we have welcomed 

are Star FM 103.9 MHZ and  SKFM 98.7. Star FM is a 24 hour in the Dr K Kaunda District and surrounding areas 

(Klerksdorp, Potchefstroom, Ventersdorp, Bothaville, Viljoenskroon) and other surrounding areas 100km from 

Klerksdorp. Visit www.starfm.co.za to listen live.  

 

Star FM broadcasts to: 

Major Broadcast Centres 

GAUTENG FREE STATE NORTH WEST 

Dobsonville Welkom Maquassie-Hills 

Merafong Allanridge Lichtenburg  

Pimville Hoopstad Schweizer-Renecke 

Protea-Glen Odendalsrus Ottosdal  

Zuurbekom Bothaville  Christiana 

Orange Farm Viljoenskroon Potch   

Bekkersdal Parys Matlosana 

Lebanon  Sasolburg Coligny 

Vereeniging  Wesselsbron Bloemhof 

Westonaria Kroonstad Delareyville 

Lenasia   Ventersdorp 

Fochville   Koster 

Carltonville   Zeerust 

Star FM Represent:  

 Personal empowerment 
 Lifestyle enhancement 
 Moral regeneration 
 Financial independence 
 Rural development 
 Societal upliftment 
 Nation building 
 Cultural revival 

 

 

http://www.starfm.co.za/


 

SKFM 98.7 Historic Background - The station is the brainchild of Hlatlolanang 
Health Nutrition and Education Centre. After some of its staff members visited Cape 
Town and were enticed by Zibonele Community Radio, they sold the idea to the 
community. Sekhukhune Community Radio was initiated in 1997 and managed to 
acquire offices, studio equipment, erected a transmission tower and installed 
transmission equipment funded by Kaizer Family Foundation (KFF). The station 
managed to put systems in place and in the process had two special events 
broadcasts in 2001 and in 2002, which provided the staff and the community with 
invaluable experience of community sound broadcast. 

The station had to endure years of waiting in anticipation for the government to call for new applicants for a 
four year community sound broadcasting license. Finally the call was made after the South African state 
President, Mr. Thabo Mbeki  identified Sekhukhune District as a nodal point due to no existence of 
development in the area. A special provision was made for stations falling under nodal points to apply for four 
year community sound broadcasting licenses, Sekhukhune Community Radio applied and it was issued with a 
geographic license in 2006. 

Department of Communication (DOC) supplied the station with broadcasting equipment (studios) Production 
and On ς Air Studios around July 2008 through Sound Fusion as service provider.  The station is currently 
awaiting the official signal distributer (Sentech) to install new transmission equipment, which was also 
provided for by this Department of Communications. The station finally went permanently on-air from the 
beginning of November 2009. 

An internal analysis of the organization was conducted; by means of a strategic plan session, to assess the 
internal and external environment of the organization. The exercise was to find out the organizational 
challenges and successes, challenges that need intervention and successes that we need to build on to ensure 
a developed community, which is the main business of the organization. 
There are several trainings that staff members has undertaken namely; Administrative, Management, 
Financial, Programming, Marketing, Journalism etc. 

 

                        

 

ThŀǘΩ ǘƘŀǘΦΦΦ  ǳƴǘƛƭ ƴŜȄǘ ǘƛme. 


